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  Keyword-to-content ratio 
  Study your traffic reports to determine 

those keywords which drive the most 
traffic to your site. Then edit your site to 
ensure they are near the top of the target 
page and the target page is not 
overwhelmed by other, less relevant, 
content.  
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  Web editing 
  Users aren’t the only ones that will thank 

you for good web editing. Spiders will too. 
  Example— 

  Bad: “If you have further questions, contact 
us at user@domain.org for assistance.” 

  Good: “Contact us” 
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  Content-to-code ratio 
  Got <FONT> tags? They’ve long since 

been deprecated and you should use 
CSS instead. They bloat the amount of 
code on page hurting your code to 
content ratio. 
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  Dynamic links 
  Spiders can’t crawl via dynamic links 

such as those generated by javascript 
and flash. If using such links, ensure you 
also have a text-only site map the spiders 
can access. 
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  Google Sitemaps 
  www.electionsonline.us/sitemap.xml for 

example tells Google where to begin 
crawling even without a site map linked to 
from anywhere on the site.  
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  robots.txt files 
  For areas you do not wish to be crawled 

by spiders, set the disallow command in 
robots.txt. 

robots.txt files 
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  Keywords in links 
  Wrong: 

  <a href=“page.cfm”>Click here</a> for more 
CLE courses. 

  Right: 
  <a href=“page.cfm”>More CLE courses</a> 
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  <H> tags 
  Text between <H> tags is given 

considerable weight so always use them 
for page headings. Then use CSS to 
format content in <H> tags to your liking. 



Search Engine Optimization 

  Keywords in <title> tags 
  Like <H> tags, <TITLE> tags are given 

considerable weight, so make sure your 
hot keywords are set in the title. 
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  Bold text 
  While text in <TITLE> tags is extremely 

important and text in <H> nearly as much 
so, text in <B> tags is also given more 
weight—just don’t overdo it. 
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  Google’s webmaster tools 
  www.google.com/webmasters/ 
  www.google.com/support/webmasters/ 
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Why should Bars care about their search engine rankings? 

1.  Drives traffic to voluntary Bar web sites to assist in increasing 
membership. 

2.  Additional site traffic will show in your web site statistics and 
can bring you more advertisers to help bring in additional non-
dues revenue. 

3.  Makes your site easier to find for your members and any other 
entity you serve. 
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1.  Using free and pay-for-service online tools to optimize your 
site. 

2.  Cross-linking with other web sites with relevance to your site. 

3.  Getting your site mentioned frequently on news and popular 
blog sites relative to your industry. 

4.  Update, update, update! 

5.  Publishing press releases on the web. 
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webconfs.com 
http://www.webconfs.com/ 
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SEOToolSet 
Free SEO tools at http://
www.seotoolset.com/tools/
free_tools.html 
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seomoz.org 
Professional hub for 
search marketers that 
provides education, tools, 
resources and paid 
services. 

Free tools available at 
http://www.seomoz.org/
tools 
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SEOBOOK 
SEO training web site 
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1.  Identify sites that are relevant and/or associated with your type 
of business/organization. 

2.  Contact their webmaster or marketing department to arrange 
cross-linking. 

3.  The more web sites you can get to agree to cross-link with you 
the better.  This means more traffic is driven to your web site 
which means higher rankings for your site. 
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UPDATE, UPDATE, UPDATE! 



SEO - GOING BEYOND THE CODE 
Did you know that every time you update a page on your  
web site it helps your site get a higher ranking? 

This is a true fact, especially where Google is concerned.  
Not only does frequent updating get you a higher ranking it  
will also assist search agents with finding your page as new  
or newly updated. 

So be sure to update your site as frequently as possible. 
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1.  Pres releases on the web create new web content that 
triggers higher search engine placement. 

2.  Create a press releases section of your own web site and 
update it frequently with current news about your 
organization. 

3.  PR web sites that specialize in online press releases can 
help in taking the press releases outside of your own site and 
onto various web sites of relevance. 



SEO - GOING BEYOND THE CODE 
PRWeb  
http://www.prweb.com/ 
Online press release site.   
• Reach 100,000 contacts 
• Increase traffic to your   
• website 
• Optimize your ranking in search 
engines like Google 
• Guarantee placement of your 
press release on top sites like 
Yahoo! News 
• Post your release to media 
outlets like USA Today 
• Track how many people view 
your headline and read your 
release 
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