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Membership:  

· New worldwide association of legal counselors, lawyers, judges, and others working in the legal profession

Member benefits: 

· Online member directory and international networking opportunities

· Online education (CLE where indicated)

· Substantive committees working on national and international issues

· Weekly eNewsletter covering legal news and issues worldwide

· Monthly substantive electronic conferences on topical issues

· Annual international conference

· Publications eStore  

· Member discounts on a variety of online resources
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WORKSHEETS

Vision

In a perfect world, what is being said about your organization? 

Who considers you a valuable resource and why?

Who turns to you FIRST and for what?

Who relies on you for what?

Samples: 

Members





Products

Other legal professionals



Programs

Public






Services

Vendors





Information

Consultants





Leadership

Judges







Media








Goals

What do you need to communication to achieve your vision?  

Samples: 

To improve knowledge of ……

To facilitate communication and understanding……

To collaborate with …..to ……..

To build reliance on entity as …….

Audiences

Who are you trying to reach?

Strategies

What are the requirements of the goals?  How will you define your identity?  What will you do that meets the expectations of your audiences?

Samples: 

Educate

Facilitate

Partner

Be the leader

Message Platform

What is your mantra?  What is the message to be repeated over and over by all spokespersons 

Actions 

Actions provide a framework around which to build the first year’s program.  Every action should be evaluated upon its completion.  

Activity



Communication Opportunities

Resources:  ABA Strategic Communication Planning, ABA Division for Media Relations and Communication Services

